2012 RECRUITMENT AND CLASSIFIED ADVERTISING

JUCM

THE JOURNAL OF URGENT CARE MEDICINE®

RATES EFFECTIVE JANUARY 2012

The Journal of Urgent Care Medicine is the official journal of the Urgent Care
Association of America, UCAOA. Each issue contains a mix of peer-reviewed, and
useful clinical and practice management articles, which address the distinct clinical
and practice needs of today’s busy urgent care medicine clinician.

ADVERTISING RATES

WoRD CLASSIFIEDS 1x 2x* 3x* 6x* 11x*
Cost per word $3.10 $2.95 $2.80 $2.75 $2.65

(20 word minimum. Not available for Products & Services)

DisPLAY CLASSIFIEDS
Cost per inch $170 $160 $155 $150 $145

(2%”W x 1”D) (One inch minimum. Available in J4” increments)

UniT DispLAY
% Page (2" W x 4%°D) $765 $725 $690 $675 $650
i Page (3%4"W x 4%°D) $1,080 $1,025 $970 $950 $920
% Page (45"W x 4%°D) $1,450 $1,380 $1,305 $1,275 $1,235
% Page (H) (6%'W x4%’D)  $2,070 $1,965 $1,865 $1,820 $1,760
(V) (3%"W x 9%"D)

Two-Color: add $200 to ad cost
Four-Color: add $600 to ad cost

Blind Box Service available: $30 one-time fee.

Counting WORDS

Every word is counted. Two initials are considered one word, each abbreviation
is considered one word and figures consisting of a dollar sign and numerals are
considered one word. P.O. is one word, box is one word and box number is one
word. Suite, Dept. or Ext. with the number are counted as two words. Cities and
states consisting or two or more words are considered one word: i.e. “New York
City”. Zip code is considered one word. Internet / email addresses are considered
three words (each). Telephone number with area code is considered one word. No
charge for normal punctuation.

CLASSIFIED STYLE

All advertisements are set uniformly. They are set solid with the lead words set in
bold. Abnormal capitalization, type variations, illustrations, special line breaks, and
borders are not permitted.

JUCM CareerCenter Online Advertising
Maximize your reach with JUCM CareerCenter advertising opportunities.
Promote job openings and targeted messages on the online job board at:

www.UrgentCareCareerGenter.com
View a copy of our Online Advertising Rates or contact us for details.

Circulation/Audience: The circulation includes qual-
ified physicians, nurse practitioners, and physician
assistants practicing in urgent care facilities nation-
wide. Circulation: 12,500 | Issuance: 11x per year.

2012 Bonus Distribution:

UCAOA Spring Convention - April 16, Las Vegas
ACEP Annual Meeting - October 8, Denver

AAFP Annual Meeting - October 17, Philadelphia
UCAOA Fall Conference - October 25, New Orleans

IsSuE & CLoSING DATES

Issue Closing

January 2012 November 29, 2011
February December 28
March January 30, 2012
April February 27

May March 28

June April 27
July/August May 28
September July 30

October August 30
November September 28
December October 29

*Print rates are per issue. Advertising cannot be cancelled
after the closing date of each issue or ad upload. If adver-
tising is cancelled prior to the expiration of all contracted
dates, short rates may apply (earned frequency or if fre-
quency rates not applicable - 10% penalty per issue not run)
and will be billed accordingly. Prepaid cancelled digital ad-
vertising is not eligible for refunds after the initial ad-post-
ing deadline has passed. All cancellations must be in writing.

DiSPLAY SPECIFICATIONS

File types accepted: Adobe Photoshop, Adobe Illustra-
tor (when sending EPS files, save all text as outlines).
High resolution PDF file (distilled through Acrobat
Distiller with fonts embedded). QuarkXpress or InDe-
sign with all resource files (logo, graphics) and screen/
printer fonts (postscript fonts only, no true-type fonts)
included. Color images in CMYK mode only (do not
send RGB), black and white ads are set using black
only, zero-100% (do not use a CMYK breakdown); 300
dpi resolution, saved as PDF, Tiff or EPS. Send ads via
email to: production@russelljohns.com with a copy to
your sales account representative indicating the publi-
cation in which the ad is being placed in the subject line
or send on disk. FTP site information is available upon
request. If sending a file type other than a Tiff or PDF,
please send a PDF for proofing purposes or fax a copy
of the ad to: 727-445-9380 (clearly stating which mag-
azine you are working with). Reproduction quality is at
the advertiser’s risk if requirements are not met.

Contact Us: (800) 237-9851 | (727) 443-7667 | Fax (727) 445-9380 | jucm@russelljohns.com | www.russelljohns.com
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JUCM CareerCenter Online Advertising

Maximize your reach with JUCM CareerCenter online advertising opportunities. Promote job openings

and targeted messages on the online job board at: www.UrgentCareCareerCenter.com

OnLINE JoB PosTING RATES
JoB PosTING TYPE 1-3* 4-6* 7-9*  10+*

30 Day $295 $280 $265 $235
60 Day $470 $445 $425 $375
90 Day $665 $630 $600 $530
365 Day $2,480

Featured Job* $25 additional

Bolded Job* $15 additional

*Price per job posting
UCAOA members receive up to 20% discount.

Featured jobs will appear at the top of relevant
search results and will be marked with a blue arrow.
Bolded jobs have the title of the job bolded in rele-
vant search results.

ONLINE BANNER ADVERTISING RATES

NAME ZoNE CHoICE 30 pAYs 60 DAYS 365 pays
Employer or
Leaderboard (728x90) or Job Seeker $599 $958 $5,082
Skyscraper (160x600) All Zones $899 $1.438 $7.547
Employer or $175 $280 $1.470
Small Rectangle (180x150) ~ Job Seeker
All Zones $263 $420 $2,205

BANNER AD SPECS

* Sizes: 728x90, 160x600, 180x150
« File Type: gif/jpg/png/animated gif*/SWF**
« File Size Max: 180x150 - 20K, all others - 40K

» Max looping for animated ads is 3, ending on
a branded frame.

» Max animation time 2:00. Max speed 18 FPS.**
* ClickTag command into GetURL action**
* Please allow 3 business days for ad creation

*Leaderhoard or Skyscraper only
** Flash Ads Only. Please also supply a back up GIF or JPG.

Ask us about Featured Employer Accounts Today!

Featured Employer Account Information:

Upgrading to a Featured Employer account can help you
achieve your recruitment goals! Letting your job opening go un-
filled for too long can cost your company time and money. Don't
let the cost of an unfilled position bring you down, invest in the
right recruitment resources.

3 Months.........cc........ $2,500
6 Months................... $4,500
12 Months................. $7,000

Want More Tools You Can Use?

e Unlimited Job Postings

* Resume Database Access
e Company Profile Page

e Pre-screening questions

o Featured Job Status

J“CM CAREERCENrEk
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Contact Us: (800) 237-9851 | (727) 443-7667 | Fax (727) 445-9380 | jucm@russelljohns.com | www.russelljohns.com
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The Journal of Urgent Care Medicine Classified Department | 1001 S. Myrtle Ave., Suite 7 | Clearwater, FL 33756-3930
(800) 237-9851 | (727) 443-7667 | Fax: (727) 445-9380 | jucm@russelljohns.com | www.russelljohns.com
Office Hours: Monday through Friday, 8:30 AM - 5:00 PM Eastern Time

BILLING & CREDIT Checks (drawn upon a U.S. bank in U.S. funds), MasterCard, VISA, American Express, Discover, and PayPal are accepted for payment. Make
checks payable to JUCM/Russell Johns Associates, LLC. Returned checks will be subject to penalties pursuant to Florida law. Credit card number, CVV code, ex-
piration date, authorized amount, billing address, and signature of cardholder are required for credit card payments. Additional identification may be requested.
Classified word advertising must be paid by issue close date. Display advertising credit will be based on approved credit application after prepayment of first in-
sertion. All invoices are payable net 30 days. Invoices not paid according to terms will be subject to a 5% late payment fee. Tearsheet available only upon request.

COMMISSION & DISCOUNTS Display advertising is commissionable at 15% to recognized agencies providing publication-ready art. No cash discounts permitted.

COPY & CONTRACT POLICIES

A. PUBLISHER and/or Russell Johns Associates, LLC (RJA) reserves the right
at its absolute discretion, and at any time, to cancel any advertising order or re-
ject any advertising copy, whether or not the same has already been acknowl-
edged and/or previously published. In addition, PUBLISHER and/or RJA
reserves the right to remove from selected copies of the publication advertise-
ments containing matter that subscribers have deemed objectionable or fraud-
ulent. In the event of such cancellation or rejection by PUBLISHER and/or RJA,
advertising already run shall be paid for at the rate that would apply if the entire
order were published. Cancellation of any portion of any advertising order or
contract by or on behalf of the Advertiser or failure to have published the spec-
ified number of pages automatically nullifies any rate discount, including for pre-
viously published advertisements, and may result in a short-rate. In such event,
the Advertiser and/or Agency must reimburse PUBLISHER or RJA for the short-
rate within 30 days of invoice therefore.

B. Orders that contain rates that vary from the rates listed herein shall not be
binding on PUBLISHER or RJA and may be inserted and charged for at the ac-
tual schedule of rates.

C. Advertisements that simulate editorial content must be clearly defined and la-
beled "ADVERTISEMENT" and PUBLISHER and/or RJA may, at their sole dis-
cretion, so label such copy.

D. In the event of errors in advertisements that have not been approved by the
Advertiser or its Agency or omissions of any advertisement(s), PUBLISHER's
and/or RJA's liability shall not exceed a refund of amounts paid to PUBLISHER
or RJA for the advertisement. The Advertiser is responsible for checking the ac-
curacy of their published advertisement in the first issue in which it appears and
reporting any errors immediately following publication of said issue. No com-
pensation will be made for errors not reported immediately following publication
of the first issue in which the advertisement appears. Neither PUBLISHER nor
RJA are responsible for errors in key numbers or for any error due to illegibly
written copy. Neither the PUBLISHER nor RJA will be liable for errors in adver-
tisements that are submitted and/or approved by the Advertiser or its Agency.

E. All issues relating to advertising will be governed by the laws of the State of
Florida applicable to contracts to be performed entirely therein. Any action re-
lating to advertising must be brought in the state or federal courts in Clearwa-
ter, Florida and the parties hereby consent to the jurisdiction of such courts.

F. The Advertiser and its Agency, if there be one, each represent that any ad-
vertising (including product samples) submitted complies with all applicable laws
and regulations and does not violate the rights of, and is not harmful to, any per-
son, corporation or other entity. As part of the consideration to induce PUB-
LISHER to publish such advertisement, the Advertiser and its Agency, if there
be one, each agrees jointly and severally to indemnify and save harmless PUB-
LISHER and/or RJA, together with their employees and representatives, against
all liability, loss, damage, and expense of any nature, including attorney's fees,
arising out of any claims for libel, invasion of privacy, copyright or trademark in-

fringement and/or any other claim or suit that may arise out of the copying,
printing, publishing, distribution or transmission of such advertisement.

G. In the event an order is placed by an Agency on behalf of the Advertiser,
such Agency warrants and represents that it has full right and authority to place
such order on behalf of the Advertiser and that all legal obligations arising out
of the placement of the advertisement will be binding on both the Advertiser and
the Agency.

H. The Advertiser and its Agency, if there be one, agree to be jointly and
severally liable for the payment of all bills and charges incurred for each adver-
tisement placed on the Advertiser's behalf. Advertiser authorizes PUBLISHER
and/or RJA, at its election, to tender any bill to the Agency, and such tender
shall constitute due notice to the Advertiser of the bill and such manner of billing
shall in no way impair or limit the joint and several liability of the Advertiser and
Agency. Payment by the Advertiser to the Agency shall not discharge the Ad-
vertiser's liability to PUBLISHER or RJA. The rights of PUBLISHER or RJA shall
in no way be affected by any dispute or claim between the Advertiser and the
Agency.

|. The Advertiser or Agency may not use any advertising space either directly or
indirectly for any business, organization, enterprise, product, or service other
than that for which the advertising space is provided by PUBLISHER and/or
RJA, nor may the Advertiser or Agency authorize any others to use any adver-
tising space.

J. PUBLISHER reserves the right to use any of the commercially accepted
printing processes.

K.The Advertiser and/or Agency agrees to reimburse PUBLISHER or RJA for
its attorneys' fees and costs in collecting any unpaid charge or portion of the
charge for any advertisement.

L. The copyright in any unpublished advertisement created by RJA is owned by
RJA, and may not be otherwise used by the Advertiser without RJA's prior writ-
ten consent. The Advertiser and/or Agency agree that any advertisements pub-
lished may, at RJA's and the PUBLISHER's option, be included in all media,
whether now in existence or hereafter developed, in which the issue containing
the advertisement is published, reproduced, distributed, displayed, performed,
or transmitted, in whole or in part.

M. Rates and units of space are effective with the January 2012 issue.
Announcement of any change in rate will be made 30 days in advance of the
closing date for the first issue affected by such new rates. Orders for issues
thereafter will be at the rates then prevailing.

N. The foregoing terms and conditions shall govern the relationship between
PUBLISHER and/or RJA and the Advertiser and/or Agency. Neither PUB-
LISHER nor RJA has made any representations to the Advertiser or Agency
that are not contained herein. Unless expressly agreed to in writing by PUB-
LISHER or RJA, no other terms or conditions in contracts, orders, copy, in-
struction, or otherwise will be binding on PUBLISHER or RJA.




